Penn State Student Media Network Year-End Financial Report - Fiscal Year 2025

Summary
This report provides a comprehensive overview of Penn State Student Media Network’s revenue and spending for the 2025 fiscal year (including the 2024-25 academic year).
Revenues include funds provided by the University Park Fee Board and gifts from the Donald P. Bellisario College of Communications’ Giving Tuesday campaign. Expenditures are broken down monthly among the categories of Salaries, Student Wages and Operations. 
Through this report, the Penn State Student Media Network leadership committee will be able to assess budget utilization and gain insights for future financial planning.
Revenue Overview
Penn State Student Media Network received $448,000 in funding from the University Park Fee Board for Fiscal Year 2025. Those funds were broken down into three separate budget categories for Penn State Student Media’s use. They were:
· Salaries - $192,000
· Student Wages - $216,000
· Operations - $40,000
Additionally, Penn State Student Media Network received $475 in Giving Tuesday gifts from the Donald P. Bellisario College of Communications.
Financial Overview
Expenditures are divided into the following categories:
· Salaries
· Student Wages
· Operations


Salaries funds were used for Penn State Student Media Network’s director, professional support staff for The Daily Collegian and professional support staff for WKPS, The Lion 90.7 FM.
Student Wages funds were used to provide compensation to student staff members at The Daily Collegian, as well as the student representatives on Penn State Student Media’s leadership committee.
Operations funds were used to cover expenses related to essential organizational operations, travel for student reporters, shared equipment, technical support and/or other cases as approved by the leadership committee. 
Each section below includes a monthly breakdown of spending.
Monthly Spending Breakdown
Salaries
	Month
	Amount Spent

	July
August
	$1,007.46
$7,724.08

	September
	$7,724.08

	October
	$7,724.08

	November
	$39,724.08

	December
	$7,724.08

	January
	$7,724.08

	February
	$81,751.74

	March
	$7,724.08

	April
	$7,724.08

	May
	$7,724.08

	June
	$7,724.12

	Total
	$192,000.00



On November 6, 2024, $32,000 was paid to the professional staff from WPSU that provides technical support to WKPS, The Lion 90.7 FM. On February 4, 2025, $74,027.21 was paid to the professional support staff of The Daily Collegian.




Student Wages
	Month
	Amount Spent

	August
	$0

	September
	$0

	October
	$0

	November
	$200,000

	December
	$8,001

	January
	$0

	February
	$0

	March
	$0

	April
	$

	May
	$8,001

	June
	$

	Total
	$216,002



Leadership from Penn State Student Media Network, The Daily Collegian and the Bellisario College’s financial office agreed that a one-time payment to The Collegian would be the most effective way to disburse its student wages payment. That payment is reflected in November’s total. The totals from December and April reflect the payments made to the six student representatives on Penn State Student Media Network’s leadership committee. 

On June 25, 2025, The Daily Collegian provided the following breakdown of how it spent the $200,000 it received from Penn State Student Media:

· $130,185 – Collegian news and business staff wages for the summer, fall and spring periods of the 2024-25 academic year
· $20,000 – Travel for news and sports reporters
· $9,684 – Office computer purchases to replace obsolete machines
· $4,227 – Supplies for reporters, contest entry fees, photography equipment and newswire services
· $10,430 – Business division operational support
· $12,366 – Software maintenance, system supplies and website expenses
· $7,498 – Postage
· $5,610 – Distribution, fuel, fleet maintenance, repairs and other supplies

In consultation with Bellisario College and Penn State Student Affairs leadership, Penn State Student Media Network determined that The Daily Collegian could spend Student Wages funds on other operational expenses that supported the student staff and were essential to the paper’s operation.



Operations
	Month
	Amount Spent

	August
	$0

	September
	$1,681.83

	October
	$2,131.27

	November
	$4,279.99

	December
	$41.05

	January
	$4,007.50

	February
	$4,492.34

	March
	$17,015.19

	April
	$5,934.99

	May
	$330.01

	June
	$83.83

	Total
	$39,998.00

	
	


The $39,998 total accounts for operations budget funds that were granted by the University Park Fee Board. Additionally, Penn State Student Media spent $154.75 of the $475 it received from the Giving Tuesday campaign. The $154.75 was spent on gift cards that were awarded at random as incentive for students who completed a survey for Penn State Student Media Network. University policy dictates that purchase could not have come from general funds and had to be charged to gift funds.

Of the $39,998 total, $16,296.14 were spent on administrative-level purchases including a guest speaker for the kickoff meeting, coffee and lunch meetings with student executives and Bellisario College leadership and hiring a facilitator for a series of team building workshops. $12,534.54 were spent funding travel to report on stories. $11,167.33 were spent on essential operations expenses like insurance policies, computer upgrades and music licenses. 

Conclusion 
For Fiscal Year 25, Penn State Student Media Network spent the entirety of the funds allocated by the University Park Fee Board. Penn State Student Media Network has $320.25 remaining in unspent gift funds from the 2024 Giving Tuesday campaign. Those funds will be carried over to its Fiscal Year 26 budget.
The data from this report will be used to plan Penn State Student Media Network’s spending for the 2025-26 academic year.
